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Make award-winning Winds of Change magazine 
your multifaceted resource for reaching 

Indigenous STEM students and professionals

OF CHANGE
2027 MEDIA KIT

winds

AISES 
ADVANCING INDIGENOUS 
SCIENCE AND ENGINEERING 
SOCIETY

The Unique and Growing 
Winds of Change Audience

Winds of Change is the only 
choice to reach a broad range of 
Indigenous North Americans and 
Pacific Islanders in STEM:

• �Students, from PK–12 through  
post-doc

• Parents and educators

• �Aspiring and mature professionals

• Retirees and elders

• �Partner organizations (corporations, 
federal agencies, and tribal, 
nonprofit, and educational 
institutions) 

 The Award-Winning Winds of Change Content

Winds of Change is designed to engage a diverse, STEM-focused constituency 
by delivering a variety of content:

• Timely feature articles 

• �Inspiring “role 
model”profiles 

• �Internship, scholarship, 
fellowship, training, and 
summer program news

• �News of colleges and 
universities 

• Our partner list

• �News of AISES and its 
members 

• �Advertising with 
opportunities for the entire 
AISES audience 

• �A digital version of each 
issue 

• �Dynamic social media 
posts

The Broad Reach of 
Winds of Change
Through a combination of print and digital 
publishing, Winds of Change magazine 
reaches a wide-ranging and growing 
readership. Together with the AISES Now 
e-newsletters and website content, Winds 
of Change promotes inclusion in STEM 
while engaging readers with an inspiring 
message about overcoming obstacles on 
their own STEM paths

CELEBRATING 42 YEARS
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The only choice to reach Indigenous 
North Americans in STEM Reach and Influence

AISES Chapters 
and Affiliates

207 
College and   
University Chapters

297 
PK–12

24 
Professional  
Chapters

4 
Tribal Chapters53%

Female
          44%
           Male

                3%
Other/Prefer 
not to answer

AISES Is on a Mission
AISES is a national nonprofit organization focused on substantially increasing the 
representation of Indigenous peoples of North America and the Pacific Islands in 
science, technology, engineering, and math (STEM) studies and careers.

AISES Realizes Its Mission by Focusing on Three Areas: 
• Indigenous Student Access and Success 
• Career Support and Development for Indigenous Students and Professionals
• Informing STEM by Engaging in Partnerships and Conducting Research

AISES Applies Proven Strategies to Implement Its Mission
INCREASE 
AWARENESS AND 
RETENTION IN  
PK–12 EDUCATION 
BY PROVIDING: 
Educator 
professional 
development

Culturally relevant 
STEM curricula 

STEM education 
resources

Direct student 
engagement 
through college  
and career 
readiness in STEM 

Hands-on,  
project-based 
STEM activities. 

INCREASE ACCESS 
AND SUCCESS IN 
HIGHER EDUCATION 
BY PROVIDING: 
Financial support 
through academic, 
travel, and 
emergency funding

STEM education and 
career exploration

A growing 
community within 
STEM

Professional 
development

Cultural connections 
to affirm students’ 
identities as 
Indigenous STEM 
scholars 

Academic, 
community, and 
cultural support 
to increase student 
access to and 
success in higher 
education. 

INCREASE 
LEADERSHIP 
OPPORTUNITIES 
FOR 
PROFESSIONALS 
THROUGHOUT 
THEIR CAREERS  
BY PROVIDING: 
Professional 
development 
grounded in 
Indigenous values

Opportunities 
for giving back 
to Indigenous 
communities

Recognition 
through AISES 
Professional Awards

Specific programs 
to support career 
advancement and 
mentorship.

INCREASE 
VISIBILITY AND 
UNDERSTANDING 
THROUGH 
PARTNERSHIPS 
AND RESEARCH BY 
ILLUMINATING:
The challenges 
and successes of 
Indigenous STEM 
students and 
professionals 

The results of 
AISES-led research 

The efforts of AISES 
to help workplaces 
and institutions 
create a more 
inclusive culture. 

Sequoyah Fellows: 23% (LIFETIME MEMBERS)

2% NOT REPORTED 2% NOT REPORTED

AISES Membership By the Numbers

Total Number of Members: 7,200+ 

PK–12: 18%    College: 52%  Educators: 1% 
Professionals: 27%    Retirees: 3%

All Members 
by Region

REGION 1 
 q Northwest  15%

REGION 2  
q West  9% 

REGION 3  
q Southwest  25% 

REGION 4  
q South Central  17%

REGION 5  
q Upper Midwest  13%

REGION 6  
q Northeast  11%

REGION 7  
q Southeast  10%
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The only choice to reach Indigenous 
North Americans in STEM

AISES publishes the award-winning Winds of Change 
magazine four times a year — two print and digital 
issues and two digital-only issue — for the Indigenous 
people of North America and the Pacific Islands.

All print issues are promoted 
through our social media channels
User engagement per issue:

Facebook 22,500 INSTAGRAM 8,250

Linkedin 12,000 4,250

About Winds of Change 
magazine

535

Spring
Distribution May 2027

• �Top 50 Workplaces for Indigenous 
STEM Professionals. Highlights 
employers committed to recruiting 
and retaining a diverse staff, with 
profiles of Native professionals  
in representative workplaces

• �Includes coverage of academic and 
career-development opportunities

Fall
Distribution October 2027

• �Introduces 2027 AISES Professional 
of the Year Award winners

• �Native STEM Enterprises to Watch

• �Includes content relevant to the 
AISES National Conference

• �Includes coverage of academic and 
career-development opportunities

The AISES National Conference 
program will be included in the issue

National  
Conference  
Wrap-Up
Distribution December 2027 

• �Offers an inspiring, photo-filled 
recap of the events and attendees 
at the 2026 AISES National 
Conference in Portland, OR

• �Includes dedicated section 
highlighting exhibitors

Special  
College Issue
Distribution February 2028

• �Top 200 Colleges for Indigenous 
North Americans

• �Covers preparing for, getting in,  
and making the most of college  
and graduate school

• �Includes profiles of students and 
colleges

Through digital editions, advertisers can extend their reach beyond 
print circulation. All issues are posted on aises.org, emailed  
to 18,000+ readers and included in AISES social media posts.  
Note that the Winds of Change digital platform maximizes mobile 
viewing quality and enables content to flow across all devices.

1,200+ �
High School Teachers 
and Guidance 
Counselors

�185+ �
Native American 
Libraries and Resource 
Centers

3,500 �
Delivered to AISES 
National Conference

200+ �
Delivered to Native 
Events

8,000+
Total 
distribution  
per issue

7,200+ 
Individual  
Members

Reach q Winds of Change distribution

Engaging  
Readers  
Digitally

Total Followers Across All Platforms: 

47,535

winds
OF CHANGE

ADVANCING INDIGENOUS SCIENCE AND ENGINEERING SOCIET Y
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A Growing 

Success
Science and traditional 

knowledge inspire 

creative enterprises 

+10 Native 
STEM 

Enterprises
to Watch

Learn about all of the 2026 Professional Award winners, see Conference 

speakers and highlights, and much more, starting on page 67

In this issue: 2026 AISES 

NATIONAL CONFERENCE 

OFFICIAL PROGRAM

winds
OF CHANGE

Meet the 
Winners of 

the 2026 AISES 
Professional 

Awards

Winners of 
the 2026 AISES Winners of 
the 2026 AISES Winners of 

Professional 
Awards

Professional 
Awards

Professional Professional 
Awards

Professional 
Awards

Professional Seeing Through an 

Indigenous LensIndigenous Lens
DR. KATRINA CLAW APPLIES 

GENETICS RESEARCH TO 

SUPPORTING TRIBAL COMMUNITIES

Weaving Innovation

Learn about all of the 2026 Professional Award winners, see Conference 

Learn about all of the 2026 Professional Award winners, see Conference 

speakers and highlights, and much more, starting on page 67

speakers and highlights, and much more, starting on page 67

winds
OF CHANGEOF CHANGEEOF CHANGEOF CHANGEOF CHANGEEOF CHANGE

CELEBRATING 41 YEARS

*

In 2025 — for the fifth 
consecutive year — Winds 
of Change magazine was 
recognized with Indigenous 
Media Awards from the 
Indigenous Journalists 
Association. 

In the latest reader survey,  
Winds of Change received 
high ratings for content, 

writing, ease of reading, and 
layout and design.
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  Print Publications & Digital-Only Issues Advertising Rates (Gross)

Ad Location/Size	 1x Rate	 2x Rate	 3x Rate	 4x Rate	  

Back Cover  	 $4,605	
Inside Front Cover 	 $4,260	
Inside Back 	 $4,195	
2-Page Spread 	 $6,595	
Full Page	 $3,595	 $3,525	 $3,450	 $3,235	
2/3 Page (vertical)	 $2,925	 $2,870	 $2,810	 $2,635	
1/2 Page (horizontal)	 $2,495	 $2,445	 $2,395	 $2,245	
1/3 Page (vertical)	 $1,875	 $1,840	 $1,795	 $1,690	
1/4 Page	 $1,375	 $1,350	 $1,320	 $1,240	
College/University  

  Logo or Job Opportunity	 $620 
  (1/6 page)	

Issue	 Ad Sales Close	  Ad Materials Due  	 Magazine Distributed
Spring 2027 
(digital only)	 4/5	 4/7	 Week of 5/10

Fall 2027	 8/23 	 8/25	 Week of 10/11

Conference Wrap-Up 2027	 10/18	 10/20	 Week of 11/29 
(digital only)

College Issue 2028	 12/21	 1/4/28	 Week of 2/7/28

2027 ADVERTISING DATES

Winds of Change Print Edition
All programs are subject to specific advertising requirements in 
Winds of Change media. Winds of Change is published exclusively by AISES.

PRINT AD SIZES & SPECS
(note: images not to scale)

Accepted File Formats: PDF, TIF, JPG, EPS   
Minimum Resolution: 200 dpi 
Preferred Resolution: 300 dpi

Two-page Spread  
STANDARD SIZE:  
16" x 9.875" 

Full page   
STANDARD SIZE:  
7.5" x 9.875" 

2/3-page Vertical 
STANDARD SIZE:  
4.75" x 9.625" 

1/3-page Vertical 
STANDARD SIZE:  
2.25" x 9.625" 

1/6-page College/
University Logo Ad 
(USUALLY CONSISTING OF  
COLLEGE LOGO AND TEXT) 
STANDARD SIZE:  
3.5" x 3.125" 

1/2-page Horizontal 
STANDARD SIZE:  
7.25" x 4.625" 

1/4-page 
STANDARD SIZE:  
3.5" x 4.625" 

BLEED SIZE: 17.25" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 16.75" x 10.875")

BLEED SIZE: 8.5" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 8.375" x 10.875")

Please make sure ads match dimensions 
specified. Winds of Change requires that advertising 
materials be sent in digital format. Color ads must 
be saved as CMYK. Black and white ads must be 
saved as grayscale. DO NOT use RGB, LAB, or spot 
colors. The following file formats are acceptable:
 
» �High-resolution (press-optimized) PDF  

(PDF/X-1a:2001 setting). All fonts and images 
must be embedded in PDF files. All colors  
(images, text, logos, etc.) must be converted to 
CMYK or grayscale.

» �High-resolution Photoshop TIF  
(200 dpi minimum, 300 dpi preferred)

» �High-resolution Photoshop JPG  
(200 dpi minimum, 300 dpi preferred)  

» �CMYK Adobe Illustrator file  
(Please convert all type to outlines.)

Print Advertising

PLEASE EMAIL ADS TO ADS@AISES.ORG
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AISES
Leadership in the world  
of STEM and beyond

Adelynn Veneno
 Jicarilla Apache Nation 

Navajo Preparatory School
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S pace has fascinated 
Adelynn Veneno for as 
long as she can remember. 
While other children were 
playing with cars and 
dolls, Veneno was building 

rockets, planes, and hot air balloons. 
Over the years that interest contin-
ued to grow. Now, she is focused on 
completing her high school educa-
tion before pursuing an aerospace 
engineering degree.

Growing up in Dulce, N.M., the 
cultural heart of the Jicarilla Apache 
Reservation, Veneno has always been 
connected to her Native roots. The 
close-knit rural community —sur-
rounded by mountains, trees, and 
lakes — was a place where Veneno 
could nurture her dreams. “When I 

Winds of Change | Fall 2026 | woc.aises.org   19

JICARILLA 
APACHE 
NATION

The nearly 3,500 members of the Jicarilla 

Apache Nation steward more than 

875,000 acres of homelands in the scenic 

mesas and mountains of north central 

New Mexico, along the Colorado border.

Tribal 
info

was a little girl, I promised my mom 
that I would one day reach the stars 
and put my tribe’s name on the map,” 
she says. 

In pursuit of that goal, Veneno 
enrolled at Navajo Preparatory School 

in Farmington, N.M. Once she got 
there, Veneno knew she had made the 

right choice. “The school continuously 

provides support physically, mentally, 

emotionally, and academically,” notes 
Veneno. “The teachers and admin-
istrators listen to my passion for 
science, and for once in my life I feel 
accepted for who I am.” 

With courses ranging from engi-
neering to coding, and extracurricu-
lars including speech and debate and 

robotics, Veneno is exploring areas 
that will be the foundation of her 
future studies. “Surrounding yourself 

with people with the same mindset 
of graduating and pursuing educa-
tion beyond high school enables us to 

become the future of our people and 
humanity,” explains Veneno.

In addition to her studies at 
Navajo Prep, Veneno has been for-
tunate to work for her local youth 
employment program in Dulce. Her 
assignments have ranged from a 
beautifi cation program to maintain 
yards and clean up trash, to teaching 

children in grades one through eight 
the academic fundamentals needed 
for their next school year. Each 
of these roles has taught Veneno 
different skills she can use on her 
educational journey. “I learned how 
to handle situations in a profes-
sional manner, how to demonstrate 
leadership, and how to communi-
cate openly with everyone,” explains 
Veneno. “I’m also learning how to 
be more principled and how to use 

creative thinking skills, which are 
needed for engineers.”

As she gets ready to enter her junior 

year at Navajo Prep, Veneno is excited 
about the opportunity to pursue her 
passion further, but realistic about what 

lies ahead. “I understand that there will 
be some challenges and sacrifi ces,” she 
says. “I am the fi rst female to pursue a 
secondary education in my family.”

To stay motivated, Veneno 
remembers her grandmother, who 
encouraged her to persevere. “That 
word keeps me going every day,” notes 

Veneno. Reminding herself of — and 
staying connected to — her Native 
roots also fuel Veneno’s desire to 
succeed. Veneno is taking a Jicarilla 
language class to expand her under-
standing of her language and culture, 
“Who is willing to do better for my 
people if the government can’t do it 
for us?” she says. “I will be the good in 

this world for everyone.”
 Her ultimate goal is to create an 

invention that can bring humanity 
together. An example of her determi-
nation to do just that, is the prizewin-
ning project she entered at this year’s 

NAISEF (the National Advancing 
Indigenous Science and Engineer-
ing Fair). Due to water sources in her 
area being frequently contaminated 
by mining, she devised a purifi cation 
system using natural materials that 
proved more effective than commer-
cial fi lters. “Doing good for humanity 
is what drives me to succeed in my 
engineering program,” says Veneno. 
To that end, she feels the only way to 
achieve the impossible is to believe 
it is possible. “Make your goals and 
dreams your reality,” says Veneno. She 

is on her way to doing just that!
— Alexa Panza

“When I was a little girl, I promised 
my mom that I would one day 

reach the stars and put my tribe’s 
name on the map.”

cisco.com/careers

At Cisco, bold 
ideas, revolutionary 
innovations, and 
courageous 
thinking thrive. 

Learn, 
grow, &
make an 
impact.

60  Winds of Change | Fall 2026 | woc.aises.org  

Winds of Change | Fall 2026 | woc.aises.org   61

at Diné College, where he is study-

ing for a degree in biomedical 

sciences. Interns will present their 

individual research projects at the 

2026 AISES National Confer-

ence. Funded by the NIH Science 

Education Partnership, CONVOY 

brings students from Tuba City, 

Ariz., schools to Diné College with 

a goal of integrating Navajo values 

with Western science.

Shaun Tsabetsaye 

was part of a 

panel on Native 

America Calling 

discussing the 

severe flash 

flooding in Zuni 

Pueblo in July. 

He is a co-founder and chief of 

technology at Major Market Inc. and 

a former member of the AISES Board 

of Directors. 

A story about graduating senior 

Stella Hardin’s academic achieve-

ments appeared in North Carolina 

State’s CALS News. An agricultural 

science major at the school’s 

College of Agriculture and Life Sci-

Do you or a member you know have a new  

academic degree, promotion, or award?  

Would you like to get the word out about a newly 

published book or paper? Let us share the  

good news — just email Winds of Change editor 

Karen English at kenglish@aises.org.

We want  
to know ...  
What’s NEW  
with you?

Dr. Henrietta Mann led a webinar on “Thinking 

with the Heart” at the Seventh Generation Fund for 

Indigenous Peoples as part of their Listen to the 

Elders Series. Dr. Mann is a member emerita of the 

AISES Council of Elders.

ences, she concentrated  

in animal science and biological  

and agricultural engineering.  

Hardin also served as both trea-

surer and president of the AISES 

College Chapter.

An exhibition at the Haskell 

Cultural Center and Museum 

showcased works by graduating 

seniors Aziza Smith and Aiyanna 

Tanyan, who met through the 

AISES College Chapter at Haskell 

Indian Nations University. Both are 

headed to a master’s program at 

the University of Kansas.

Madeline 

Gupta has been 

named to the 

Youth4Rights 

Advisory Group, 

which helps 

promote the 

mission of the 

UN’s Global Alliance for Human 

Rights. An advocate for advanc-

ing equity in tech policy and 

digital sovereignty for Indigenous 

communities, she is a software 

engineer at Google.

Hereditary Chief 

Phil Lane Jr. 

is a scheduled 

keynote speaker 

at the CC Forum 

in London in Oc-

tober. The forum 

is the leading 

global conference on investment 

in sustainability. He is a member 

of the AISES Council of Elders. 

Romeo Yellowhair was quoted 

in the Tri-City Record about his 

experience as a student mentor in 

the CONVOY internship program 

Member News

AISES 

 NOTEBOOK News and updates from 

the AISES family

Melanie Howard took a leadership role in inviting 

AISES College Chapters in Canada to participate in 

the Q-AISES Invitational Indigenous Rocketry Chal-

lenge, following the closure of First Nations Launch 

in the 2025–26 season. Participants designed and 

flew mid-power rockets, and teams from the Uni-

versity of Toronto and University of Waterloo 

and two teams from Queen’s University took 

part. The event was held in June in Ontario 

in collaboration with the Ottawa Rocketry 

Group. Howard was also quoted in the ar-

ticle “Indigenous Students Have Eyes on the 

Stars” in ICT (Indian Country Today) about 

programs for Indigenous students in STEM at 

Queen’s University. Howard is the director of 

the Indigenous Futures in Engineering pro-

gram at the university, a member of the AISES 

Canada Board of Directors, and a member of 

the Winds of Change Editorial Advisory Council. 

Becoming Buffalo, a 2026 film about Buffalo Tiger  

and the high-stakes political maneuvering behind  

the Miccosukee fight for recognition, was screened 

at the Seminole Hard Rock Hotel and Casino. Buf-

falo Tiger is the father of William Tiger, a retired 

General Motors executive who served as vice-chair 

of the AISES Board of Directors and was the winner 

of the 2017 Professional of the Year Award. William 

also served as AISES Board Chair.
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Wendy Locklear was profiled 

in the Greater Fayetteville 

Business Journal in a piece 

centering on her participation 

in the CLOUDS program, which 

AISES offers to undergradu-

ates in partnership with Adobe. 

Locklear is a rising senior at the 

University of North Carolina  

at Pembroke.
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at Diné College, where he is study-

ing for a degree in biomedical 

sciences. Interns will present their 

individual research projects at the 

2026 AISES National Confer-

ence. Funded by the NIH Science 

Education Partnership, CONVOY 

brings students from Tuba City, 

Ariz., schools to Diné College with 

a goal of integrating Navajo values 

with Western science.

Shaun Tsabetsaye 

was part of a 

panel on Native 

America Calling 

discussing the 

severe flash 

flooding in Zuni 

Pueblo in July. 

He is a co-founder and chief of 

technology at Major Market Inc. and 

a former member of the AISES Board 

of Directors. 

A story about graduating senior 

Stella Hardin’s academic achieve-

ments appeared in North Carolina 

State’s CALS News. An agricultural 

science major at the school’s 

College of Agriculture and Life Sci-

Do you or a member you know have a new  

academic degree, promotion, or award?  

Would you like to get the word out about a newly 

published book or paper? Let us share the  

good news — just email Winds of Change editor 

Karen English at kenglish@aises.org.

We want  
to know ...  
What’s NEW  
with you?

Dr. Henrietta Mann led a webinar on “Thinking 

with the Heart” at the Seventh Generation Fund for 

Indigenous Peoples as part of their Listen to the 

Elders Series. Dr. Mann is a member emerita of the 

AISES Council of Elders.

ences, she concentrated  

in animal science and biological  

and agricultural engineering.  

Hardin also served as both trea-

surer and president of the AISES 

College Chapter.

An exhibition at the Haskell 

Cultural Center and Museum 

showcased works by graduating 

seniors Aziza Smith and Aiyanna 

Tanyan, who met through the 

AISES College Chapter at Haskell 

Indian Nations University. Both are 

headed to a master’s program at 

the University of Kansas.

Madeline 

Gupta has been 

named to the 

Youth4Rights 

Advisory Group, 

which helps 

promote the 

mission of the 

UN’s Global Alliance for Human 

Rights. An advocate for advanc-

ing equity in tech policy and 

digital sovereignty for Indigenous 

communities, she is a software 

engineer at Google.

Hereditary Chief 

Phil Lane Jr. 

is a scheduled 

keynote speaker 

at the CC Forum 

in London in Oc-

tober. The forum 

is the leading 

global conference on investment 

in sustainability. He is a member 

of the AISES Council of Elders. 

Romeo Yellowhair was quoted 

in the Tri-City Record about his 

experience as a student mentor in 

the CONVOY internship program 

Member News

AISES 

 NOTEBOOK News and updates from 

the AISES family

Melanie Howard took a leadership role in inviting 

AISES College Chapters in Canada to participate in 

the Q-AISES Invitational Indigenous Rocketry Chal-

lenge, following the closure of First Nations Launch 

in the 2025–26 season. Participants designed and 

flew mid-power rockets, and teams from the Uni-

versity of Toronto and University of Waterloo 

and two teams from Queen’s University took 

part. The event was held in June in Ontario 

in collaboration with the Ottawa Rocketry 

Group. Howard was also quoted in the ar-

ticle “Indigenous Students Have Eyes on the 

Stars” in ICT (Indian Country Today) about 

programs for Indigenous students in STEM at 

Queen’s University. Howard is the director of 

the Indigenous Futures in Engineering pro-

gram at the university, a member of the AISES 

Canada Board of Directors, and a member of 

the Winds of Change Editorial Advisory Council. 

Becoming Buffalo, a 2026 film about Buffalo Tiger  

and the high-stakes political maneuvering behind  

the Miccosukee fight for recognition, was screened 

at the Seminole Hard Rock Hotel and Casino. Buf-

falo Tiger is the father of William Tiger, a retired 

General Motors executive who served as vice-chair 

of the AISES Board of Directors and was the winner 

of the 2017 Professional of the Year Award. William 

also served as AISES Board Chair.

U
N

IT
E

D
 N

A
T

IO
N

S
 O

FF
IC

E
 O

F 
T

H
E

 H
IG

H
 C

O
M

M
IS

S
IO

N
E

R
 F

O
R

 H
U

M
A

N
 (

G
U

P
TA

);
 D

E
R

R
IC

K
 Y

A
Z

Z
IE

 (
M

A
N

N
)

K
R

IS
T

E
N

 G
O

O
D

FR
IE

N
D

 (
H

O
W

A
R

D
);

 A
P

R
IL

 A
R

M
IJ

O
 (

LO
C

K
LE

A
R

);
 C

O
U

R
T

E
S

Y
 P

H
O

TO
 (

PJ
IL

 L
A

N
E

 J
R

.

Wendy Locklear was profiled 

in the Greater Fayetteville 

Business Journal in a piece 

centering on her participation 

in the CLOUDS program, which 

AISES offers to undergradu-

ates in partnership with Adobe. 

Locklear is a rising senior at the 

University of North Carolina  

at Pembroke.

12  Winds of Change | Fall 2026 | woc.aises.org 

C
O

U
R

T
E

S
Y

 P
H

O
TO

 (
EC

H
EG

A
R

A
Y

 P
O

R
T

R
A

IT
);

 A
IS

H
A

 K
A

D
D

I/
A

S
U

 (
LA

B
 P

H
O

TO
) 

How did you learn about engineering as a career option?I graduated from Desert View High School’s I-STEM program, 

where I was introduced to CNC machining, drafting and design, and pneumatics. Those hands-on experi-

ences sparked my interest in engineering. I was fortunate to have teachers who believed in me, and their encouragement 

played a huge role in helping me succeed.

How was your transition into college engineering?
I’m not naturally gifted at math. Despite taking AP Cal-culus AB, I was placed into Al-gebra II instead of Calculus I, where most engineering students begin. It was discour-aging, but I worked my way through the math sequence and eventually caught up with the engineering curriculum. 

Why did you choose to focus on manufacturing engineering? Instead of designing a single product, manufacturing en-gineers design the machines, systems, and processes that produce millions of products efficiently, safely, and con-sistently. I started out as a mechanical engineering major, but as I learned more about manufacturing engineering, I decided to switch. It turned out to be a much better fit for me. Manufacturing engineering is 

CAREER CONNECTIONSResources for discovering opportunities, plus tips for profe� ional development

She’s still an undergraduate, but Lexana Echegaray has already proven that perseverance opens 
doors. Before enrolling at Arizona State University, she developed engineering skills through a STEM 

program at her Tucson high school. Now a third-year manufacturing engineering major, Echegaray 
works in the field for ZF LIFETEC, located near the ASU campus. She started out at ZF LIFETEC as 
an intern and is staying on while she completes her degree. Her younger sister, Jenavieve, also majors 
in manufacturing engineering at ASU and works for the aerospace and defense company Nammo. 
Both are Pascua Yaqui Tribe members and recipients of the President Barack Obama Scholarship. 
Echegaray is also a strong advocate for encouraging Native students to consider manufacturing 
engineering as a career path. We asked Echegaray about her path so far.

Insights  — Q&A with a Booster of Manufacturing Engineering
Manufacturing engineers are in demand, and Native engineers are making their mark

Q&A with a Booster of Manufacturing Engineering

Lexana Echegaray (left) and her sister Jenavieve operate a teach pendant for a FANUC robotic arm in the Robotics Systems Instructional Lab on ASU’s Polytechnic campus. 
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Career Resources at AISES 
OPPORTUNITIES.AISES.ORGFind internships, fellowships, conferences, and trainings for students and professionals.CAREERS.AISES.ORGExplore resources, upload your resume, and check postings for STEM positions.

what makes the world create and run. 

What are some common mis-conceptions about manufactur-ing engineering?
Many people hear “manufactur-ing” and picture dirty factories or repetitive assembly-line work, or they think manufactur-ing engineers simply operate machines. In reality, manu-facturing engineering involves automation, robotics, quality systems, process improvement, data analysis, and advanced manufacturing technologies. Every industry depends on manufacturing engineers, and the field will become even more important as automation and robotics continue to transform modern manufacturing.

What inspires your push for more Native people in manufac-turing engineering?
Younger Native students should be able to see themselves suc-ceeding in engineering. I also tell people that any engineering background is valued in manu-facturing engineering, and 30 percent of engineers go into manufacturing engineering at some point in their career. Manufacturing offers so many opportunities — I want more students to know that.

3

At Phillips 66, we Bring the Go in everything we do, every single day. Supporting our people, our environment and our communities is how we’re living into our mission of providing energy
and improving lives.

That’s why we’re proud to sponsor the
AISES 

NATIONAL CONFERENCE.

26-0013_32 © 2026 Phillips 66 Company. All Rights Reserved.

@Phillips66Co

ACCORDING 
TO THE U.S. 
BUREAU OF 
LABOR 
STATISTICS,
ABOUT 
1 MILLION 
OPENINGS IN 
PRODUCTION 
OCCUPATIONS 
ARE PROJECTED 
EACH YEAR 
THROUGH 2034, 
MANY OF 
THEM IN 
MANUFACTURING. 
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Generational Power™: 
The Strength We 
Borrow, the Legacy 
We Build

3 CULTIVATING INDIGENOUS RESILIENCE by Dr. Kenneth Bowen

This column is a place where members can help each other foster the resilience that has sus-
tained Indigenous people. In this issue Dr. Kenneth Bowen, Lumbee, shares his convictions on 
empowering growth and transforming futures. An educator, consultant, and strategist, he is an 
assistant professor and director of the Master of School Administration Program at North Caro-
lina Agricultural and Technical State University and a member of the AISES Board of Directors. 

P eople ask what 
shaped my leader-
ship and expect 

me to name a degree, a 
mentor, a job title. Those 
things mattered. But the 
strongest thing I carry is 

weight of sacrifi ce, prayer, 
teaching, and plain re-
fusal to quit — carried by 
people who never saw the 
outcome. The degree, the 
position, the discovery, 
the barrier fi nally broken: 

make. The scholarship 
established. The door 
held open on purpose — 
and held long enough for 
someone to actually walk 
through. Every one of 
those is an investment in 
people we will likely never 
meet.

Our ancestors did not 
endure so that we could 
merely succeed. They 
endured so that we could 
build. AISES gives us an 
uncommon chance to 
multiply that inheritance. 
We are engineers and 
educators, research-
ers and entrepreneurs, 
scientists and com-
munity builders — but 
underneath all of it, the 
work is the same: joining 
Indigenous knowledge to 
modern innovation with-
out loosening our grip on 
the values that make the 
knowledge ours.

Generational Power™ 
is not nostalgia. It is 
direction. So, to the 
students and profession-
als reading this: someone 
cleared the path you are 
standing on. Walk it. Then 
turn and clear more of it.

Because the measure 
of our success will never 
be what we accomplished 
alone; it will be the gen-
erations who rise because 
we chose to lift them.

Strengthening our community

older than any of them. 
I call it Generational 
Power™.

Generational Power™ 
is the understanding that 
no success is ours alone. 
It is the accumulated 

each one rests on ground 
that someone else cleared 
long before we arrived.

Indigenous people 
know this in our bones. 
We honor our elders, we 
remember our ances-
tors, and we are taught to 
weigh today’s decisions 
against generations still 
coming. Our communi-
ties endured because 
each one treated what it 
received as something to 
carry forward rather than 
something to keep.

Still, many of us in 
STEM, education, health-
care, and public service 
know what it is to be the 
only Indigenous person 
in the room. That can 
feel like exposure. It can 
also be an assignment. 
For years, the question 
that isolation taught me 
to ask was “Do I belong 
here?” Eventually I 
learned a better question 
to begin asking: Who will 
belong here because I was 
here fi rst?

That question changes 
everything it touches. It 
moves leadership away 
from titles and toward 
openings. The student 
mentored. The young 
professional told to apply 
anyway. The internship 
secured by a phone call 
nobody asked you to 

Our communities endured 
because each one treated 

what it received as something 
to carry forward rather than 

something to keep.
...

© 2026 Apple Inc. All rights reserved.

At Apple, we create a culture of collaboration 
where different experiences, backgrounds, 
and perspectives come together to make 

something magical and meaningful. 

All. Together.
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Il.isaġvik College
il.isag

.
vik.edu

Alaska’s only TCU, Il.isag
.
vik College, 

has acquired a parcel of land for a 

new campus that has been in the 

works for a decade. The college 

off ers programs for in-person 

students in Utqiag
.
vik and remotely 

on the North Slope and across 

the state in Iñupiaq studies, allied 

health, construction, education, 

and more. 

Johns Hopkins University
jhu.edu
University of West Verginia
wvu.edu
In a new research partnership, 

the University of West Virginia and 

Johns Hopkins University will join 

in eff orts focused on urban-rural 

health that could include areas 

like nursing, engineering, and 

neuroscience.

Mount Royal University
mtroyal.ca
An Indigenization and Decoloni-

zation Strategic Framework has 

been launched at Mount Royal 

University in Alberta. The plan 

Continued from page 55

BEYOND
At UNC Pembroke, history isn’t just taught — it’s lived. As North 

Carolina’s historic American Indian university, we honor our roots 

through cultural centers, the Museum of the Southeast American 

Indian and partnerships that strengthen communities.

Students from more than 30 tribes choose UNCP for nationally 

recognized programs, dedicated faculty and a welcoming 

campus where tradition fuels belonging. And now, our online 

BA in American Indian Studies extends that mission even 

further, making this one-of-a-kind program accessible 

wherever you are.

Here, students find the support, scholarships and 

leadership opportunities to thrive. At UNCP, we don’t just 

preserve the past — we empower the next generation 

to shape the future.

uncp.edu

the legacyBEYONDBEYOND
At UNC Pembroke, history isn’t just taught — it’s lived. As North 
At UNC Pembroke, history isn’t just taught — it’s lived. As North 

Carolina’s historic American Indian university, we honor our roots 
Carolina’s historic American Indian university, we honor our roots 

through cultural centers, the Museum of the Southeast American 
through cultural centers, the Museum of the Southeast American 

Students from more than 30 tribes choose UNCP for nationally 
Students from more than 30 tribes choose UNCP for nationally 

campus where tradition fuels belonging. And now, our online 
campus where tradition fuels belonging. And now, our online 

University of 
Minnesota 
Twin Cities
umn.edu
A Native American 
medicine garden on 
the University of 
Minnesota St. Paul 
campus has been 
revitalized. Sta� , stu-
dents, and members 
of the Twin Cities 
Indigenous com-
munity will maintain 
the space as a source 
of healing and con-
nection as well as 
education.

FINDING YOUR PATH

U
N

IV
E

R
S

IT
Y 

O
F 

M
IN

N
E

S
O

TA

Winds of Change | Fall 2026 | woc.aises.org   57

K
E

LC
I G

R
A

V
IL

LE

has four “poles,” refl ecting a 

traditional Blackfoot lodge: 

Indigenous student success, 

transformative education, 

Indigenous traditions, and 

reciprocity, consensus, and 

shared responsibility.

Navajo Technical University
navajotech.edu
A new $12 million academic 

building has been offi  cially 

opened at Navajo Tech. The 

facility has classrooms, a 

computer lab, and collaborative 

learning spaces. 

Portland State University
pdx.edu
A new grant from the Sloan 

Centers for Systemic Change 

will fund an innovative gradu-

ate pathway at Portland State 

University, where almost 7 

percent of the student body is 

Indigenous. The two-year pilot 

program will benefi t students 

researching Indigenous ways 

of knowing.

Simon Fraser University
sfu.ca
The Stephens Family School 

of Medicine at Simon Fraser 

University in British Columbia 

Vist our website to learn more about 

the 2027 FNL Competition! 

spacegrant.carthage.edu/fnl

LAUNCHING ROCKETS 

BREAKING BARRIERS

STARTING CAREERS

Oct. 16 Visit FNL at AISES Booth 742

Oct. 19 Attend Informational   

Meeting @ 4 PM CDT (Zoom)

Oct. 19 Notice of Intent to Compete 

Due (Moon & Mars)

Nov. 6-7 Launch 2 Learn Level 1 Rocket 

Certification Workshop

Dec. 7 Notice of Intent to Compete 

Due (Gateway)

Jan. 29-30 Launch 2 Learn Level 1 Rocket 

Certification Workshop

April 23-25 Launch Week in Wisconsin!

17 th Annual
FIRST NATIONS LAUNCH 

HIGH-POWERED

ROCKET 
COMPETITION

Thanks to a transformative gift from

We’re LAUNCHING AGAIN!

has received a transformative 

$40 million donation that will 

help support a curriculum 

grounded in community and 

Indigenous approaches to 

healthcare. 

University of Dayton
udayton.edu
The Flyer Farm program at 

the University of Dayton has 

turned an area of disused 

tennis courts into a hub of 

agricultural operations. Most 

of the food produced goes to 

local pantries, while the farm 

itself has become an asset 

for education and research 

across disciplines, as well as 

student employment.

University of Toronto 
Scarborough
utsc.utoronto.ca
A gathering circle was held to 

dedicate the new Indigenous 

House at the University of 

Toronto Scarborough. The 

more than 10,000-square-

foot facility has academic, 

social, and offi  ce spaces for 

students, faculty, elders, 

and staff  as well as areas for 

ceremonies, exhibitions, and 

gatherings.

University of Washington
washington.edu
An endowed donation of $25 

million to the University of 

Washington School of Medicine 

will go toward scholarships, 

recruitment, and retention of 

aspiring primary care physi-

cians who hope to serve rural 

and Indigenous communities.

University of Waterloo
uwaterloo.ca
Red Dress Day was observed 

by several post-secondary 

schools in Canada, including 

the University of Waterloo in 

Ontario. Observed in May, 

the occasion is Canada’s 

National Day of Awareness 

for Missing and Murdered 

Indigenous Women, Girls, and 

Two-Spirit People. 

Yorkville University
yorkvilleu.ca
The Métis Nation of Ontario 

has signed a partnership 

with Yorkville University to 

expand Indigenous access to 

higher education. Benefi ts 

will include scholarships and 

an Indigenous Student Ad-

visory Council to help shape 

education initiatives. 

Missouri University of Science and Technology
mst.edu
The Rover Design Team from Missouri S&T has won the 

University Rover Challenge for the second consecutive year. 

The competition, held at the Mars Desert Research Station 

in Utah, is based on design, equipment servicing, and suc-

cessful navigation through varied terrain. The Challenge is 

sponsored by the Mars Society, a collaboration of aerospace 

fi rms, educational organizations, and manufacturers. 

�»  �Advertisements in Fall only or College Issue only 
will be charged an additional 15% over the  
gross price indicated.	

	 �

Please 
Note

Need Assistance in ad Development? 
AISES is here to help with ad development, graphic design, or ad copy that puts you in 
touch with your audience and generates interest in what they get from your services.  
For advertising questions and general costs, contact your sales representative.
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winds
OF CHANGE

The only choice to reach Indigenous 
North Americans in STEM Digital Advertising

• 35,000 unique visitors per month on average

• �Winds of Change is widely viewed  
on desktop browsers, with increasing mobile 
device views

Web Banner Advertising Winds of Change  
Digital Edition

Net Ad Rates (Monthly rates)

aises.org Web Banners 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $450

Premium AISES Home Page Position 

woc.aises.org
Winds of Change 
WEB BANNERS: 180 x 150 px  
➜ MONTHLY NET RATE: $450

Extend Your Reach Online  
to More AISES Members

• �Change your ad and your  
message month-to-month

• �Choose placement on the most 
visited pages on aises.org

• ��Exclusive opportunity on  
four high-traffic pages month-
to-month: 
» National Conference Home 
» About the Conference 
» Conference Agenda 
» Conference Registration 

• �Change your ad and your 
message month-to-month

• �Support your print campaign 
in Winds of Change magazine 
with exposure on the magazine’s 
preview page on aises.org and on 
the website

conference.aises.org  
Web Banners (National Conference) 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $550

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB
Ad materials for Web Banners due on the 20th of the month prior to ad running. 

Winds of Change uses a digital platform that flows across any 
device to improve mobile viewing quality. Content will adjust 
automatically to look great on any screen size. Along with a 
simplified reading experience, integrated advertising is more 
visually appealing.

Each digital issue of Winds of Change is emailed to more than 
18,000 readers and is promoted in our newsletters and across  
all AISES social media platforms. These issues are also archived 
on the Winds of Change website, woc.aises.org. 

Other Advertising Opportunities Include:

Samples and pricing are available. Please send a request to  
cmcdonough@aises.org for further information.

• ��Slide show

• �Call-to-action pop-ups

• �Social media links

• �Animated ads

• �Video

Animated Effect:  
$150 per ad 
» Basic animation can be 
added to your ad, making 
it pop on the page. It can 
bounce, flash, shake, 
bounce in, fade in, flip in 
vertical, flip in horizontal, 
rotate in, roll in, zoom in, 
slide in down, slide in up, 
slide in left, or slide in right.

OUR READERS ARE  
SPENDING TIME  
ENGAGING WITH  
OUR CONTENT

Total 
Email  Distribution 18,000+

More than 47,535 
followers across 
AISES social 
media platforms

AISES social media  
pushed more traffic to  
digital editions of  
Winds of Change in 2026

DIGITAL ISSUE SPONSORSHIP  
$2,700 per issue 
» Sponsor the digital version of Winds of 
Change magazine. A bottom banner will pop 
up as the issue loads and at the beginning 
of several articles throughout the issue. This 
banner is sized at 728 x 90 px. Extend your 
presence in the digital issue with a pop-up 
bottom banner running throughout the issue.

Digital  
Editions   
Emailed  
& Post Dates

Spring Issue
Week of 5/10

Fall Issue
Week of 10/11

Conference 
Wrap-Up
Week of 11/29

College Issue
Week of 2/7/28 

WEB BANNER
AD SIZE: 700 x 300 px
➜ MONTHLY NET RATE: $850

• �Exclusive opportunity with only 
one advertising position

• �Change your ad, message, and 
external link month-to-month
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winds
OF CHANGE

The only choice to reach Indigenous 
North Americans in STEM Digital Advertising

Digital Newsletters 
Ad Sizes and Rates
(Note: images not to scale. Rates are per insertion)

Content Ad  
PLEASE PROVIDE THE FOLLOWING:

• �Photo
• �5-word headline
• �50-word description (max)
• �Link to your website
PHOTO SIZE: 125 x 100  px  ➜ NET RATE: $750

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB  
Ad materials are due two weeks before publication.

Mid-Banner 
Horizontal banner that sits below either the  
main story (upper) or the secondary story (mid)  
AD SIZE: 300 x 140 px ➜ NET RATE: $500

Top Banner
PLEASE PROVIDE A LINK TO YOUR WEBSITE 
Sits just below masthead and key newsletter links – 
highly visible position  
AD SIZE: 468 x 60 px ➜ NET RATE: $800

Link Ad 
PLEASE PROVIDE THE FOLLOWING:

• �5 descriptive bullet points — at 5–10 words each

�• �Links for all 5 bullet points
• �Logo
• �Link to your website
LOGO SIZE: 120 x 50 px ➜ NET RATE: $750

Please email ads to q ads@aises.org
Must-read digital 
newsletter AISES Now 
is published three 
times a year in concert 
with major AISES 
events. Targeted to a 
unique demographic 
segment of Indigenous 
North Americans and 
Pacific Islanders in 
STEM fields, AISES 
Now provides content 
tailored to each  
specific event:

AISES Canada National 
Gathering 
February 11

NAISEF (National 
Advancing Indigenous 
Science and 
Engineering Fair) 
March 18

AISES National 
Conference 
September 15

Ad materials are due two weeks 
before publication.

Each edition provides 
more than 18,000 
AISES members, 
subscribers, and 
supporters with news 
from the AISES family 
as well as details about 
the event, the host 
city, and tips on how 
to network and get the 
most of the event.

 

Top Leaderboard  
PLEASE PROVIDE A LINK TO YOUR WEBSITE 
Sits above newsletter masthead –  
most visible position  
AD SIZE: 728 x 90 px ➜ NET RATE: $950
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winds
OF CHANGE

The only choice to reach Indigenous 
North Americans in STEM

AISES Career Hub
Connecting Talent with Opportunity
The AISES Career Hub is a great place for employers 
to post job openings to attract qualified Native STEM 
professionals and have the opportunity to access  
the resume database. The AISES Career Hub has 
more than 2,800+ employers, 3,900+ job seekers, 
and 19,500+ jobs listed. 

A snapshot of activity is updated daily:  
careers.aises.org

Please email ads to q ads@aises.org

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 125KB

YOUR AD 
HERE

Lower banner

YOUR AD HERE
Leaderboard banner

�
Advertising Opportunities  
Ads must be received on the 20th of the month 
prior to running.

Banner ad space is available on the home page and the inner job 
seeker facing pages as well. You create the banners and we display 
them for 30 or 90 days

Available banner sizes (Note: images not to scale): 

Leaderboard Banner
On the home page and main job search page 

AD SIZE: 728 x 90px 
RATE: $950/per month; $2,400/discounted 90-day

 

Lower Banner
Under the Resume Review box

AD SIZE: 300 x 250 px
RATE: $750/per month; $1,900/ 
discounted 90-day

Digital Advertising
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Payment Terms & Contract Conditions
Winds of Change is exclusively published by AISES 
(Publisher).

FREQUENCY DISCOUNTS
Rates are based on the number of insertions run in 
a contract year. If within 12 months, fewer insertions 
are placed than specified, the rates will be short-rated 
accordingly. Two-page spreads count as two insertions 
toward earned frequency rates.

RATE CHANGES
The Publisher reserves the right to change the rates 
upon 60 days written notice. Contracts may be 
cancelled at the time a change in rates becomes 
effective without incurring a short-rate adjustment, 
provided the contract rate has been earned up to the 
date of cancellation.

RATE POLICIES
All insertion orders for advertising in Winds of 
Change magazine are accepted subject to the terms 
and provisions of the current advertising rate card. 
Publication of the advertisement represents acceptance 
of the order. No conditions, printed or otherwise, 
appearing on the space order, billing instructions, or 
copy instructions that conflict with the Publisher’s 
stated policies and current rate card will be binding 
with the Publisher. Any insertion of advertising made 
by the agency or advertiser represents an acceptance 
by both the agency and the advertiser of all the terms 
and conditions of the rate card applicable to the issue 
in which the insertion is to be published. The Publisher 
reserves the right to hold the advertiser and/or its 
advertising agency jointly and severally liable for such 
monies as are due and payable to the Publisher. The 
Publisher will not extend credit for advertising orders 
or space reservations that claim sequential liability. 
Failure (by the advertiser) to make the order correspond 
in price or otherwise with the rate schedule is regarded 
only as a clerical error, and the publication of the 
advertisement will be made and charged for upon the 
terms of the rate schedule then in force without further 
notice. Advertising rates, terms, and conditions set forth 
in this rate card shall govern and supersede any other 
information published in previous rate cards, directories, 
media guides, or rate and data services. 

CANCELLATIONS
Cancellations of signed insertion orders must be 
submitted in writing and shall not be considered 
accepted until confirmed in writing by the Publisher. 
Space reservations are binding and non-cancellable 
after published closing date. Covers are non-cancellable. 
Publisher reserves the right to not only run the most 
recent advertisement submitted by the advertiser 
even if the material was indicated to be for a previous 
issue, but also charge the full amount as indicated 
on this agreement if the Publisher does not receive 
the material by the published space close date or by 
a Publisher-approved extension date. If no previous 
advertisement exists, it is the Publisher’s right to run a 
house advertisement in its place and charge the full rate 
as indicated on the advertising insertion order. 

COMMISSIONS
Standard 15% commission of gross to recognized 
agencies provided payment is received within the terms 
of the sale. Commissions are not allowed on billings 
over 90 days past due from date of invoice. Only space 
charges are commissionable. Production or mechanical 
charges are billed at net and are non-commissionable.

Payment Terms &  
Production Requirements

PRINTING PROCESS 
Computer-to-plate; four-color process (CMYK); 
heat-set; web offset; SWOP specifications. 
Reproduction quality is contingent upon ad 
material furnished.

DIGITAL SPECS
Winds of Change requires that advertising 
materials be sent in digital format as a high-
resolution (press-optimized) PDF. All fonts and 
images must be embedded in the file. All images 
must be converted to CMYK. RGB images are 
not acceptable. If sending an Adobe Illustrator 
file, please convert all type to outlines prior to 
shipment. Please contact Winds of Change with 
any questions regarding the creation of a high-
resolution PDF. Native QuarkXPress or Adobe 
InDesign files are not acceptable.

FILE DELIVERY
EMAIL: ads@aises.org

PRODUCTION CHARGES
Necessary conversions made by the publisher will 
be billed as a cost to the advertiser. Production 
charges are non-commissionable.
	
INSERTS 
Special rates apply for preprinted inserts, insert 
cards, gatefolds, and special units. Availability 
and prices will be furnished upon request. 
Preprinted quotations also supplied upon 
request. All inserts must be pre-approved by 
AISES Media prior to insertion. For mechanical 
specifications, quantity, pricing, and shipping 
information, contact your sales representative.

ADDITIONAL DIGITAL EDITION 
SPECIFICATIONS
• �Winds of Change Embedded Video Clip  

Send video files as .flv or .avi files. Windows 
Media Player, REAL.video, or QuickTime formats 
acceptable. Preferred video codec is H.264. When 
sending QuickTime video files, please avoid using 
the IMA 4:1 audio codec. The recommended 
audio codec for QuickTime is AAC. When sending 
.avi files, avoid using the Intel Indeo video codec. 
Streaming YouTube video is acceptable. Please 
supply URL using the following structure:  
http://www.youtube.com/v/video_id, where 
video_ID is the id that YouTube assigns to a 
video it hosts. 500 pixels wide as a minimum is 
recommended. Any aspect ratio is acceptable.

• �Winds of Change Embedded Slide Show  
Send 8–10 images in JPG, GIF, or PNG format  
at minimum 150 dpi, color RGB. For best results, 
all images should be the same dimensions. 
Preferred order of images must be clearly 
labeled in each image document title and 
specify desired seconds between slides 
(average is 3 seconds).

PRODUCTION 
REQUIREMENTS
IF THERE ARE ANY QUESTIONS  
REGARDING THE PROCESS STATED  
BELOW, PLEASE CONTACT  
ADS@AISES.ORG.

INVOICING POLICY
Prepayment Requirements: Prepayment via 
check or credit card is required for ¼-page and 
smaller placements. If paying by credit card, a 
completed credit card authorization form must 
accompany insertion orders to ensure placements. 
Please contact your sales representative for an 
authorization form if one is not provided with the 
insertion order. Payment by check must be mailed 
with a copy of the completed insertion order to the 
address below. New agencies/advertisers may be 
required to prepay for their first advertisement and 
submit a credit application. The Publisher reserves 
the right to revoke or deny credit terms at any 
time. Qualified advertising is invoiced at the time 
of publication. Payment is due within 30 days of 
invoice date. Finance charges accrue at a daily rate 
of 2% compounded, on payments received after 
that date. To ensure payment is accurately applied, 
please include the invoice number and the name of 
the advertiser on the check.

Make Checks Payable To:
American Indian Science and Engineering Society

SEND PAYMENTS TO:
AISES New Mexico Office
6321 Riverside Plaza Lane NW, Unit A 
Albuquerque, NM 87120

PHONE OR EMAIL CONTACT:
Angela Luecke
505.302.0076
aluecke@aises.org

GENERAL CONDITIONS
All advertisements in Winds of Change magazine 
are accepted and published on the representation 
that both the advertiser and the advertising agency 
are authorized to publish the entire content and 
subject matter thereof. Failure to publish advertising 
matter invalidates the insertion order only for such 
matter, but does not constitute breach of contract. In 
consideration of publication of an advertisement, the 
agency and the advertiser, jointly and severally, will 
indemnify and hold harmless the Publisher, its officers, 
agents, and employees, against all expenses (including 
legal fees) and losses resulting from the publication 
of the contents of advertisements, including, without 
limitation, claims or suits for libel, violation of right 
of privacy or publicity, plagiarism, copyright or 
trademark infringement, and any other claims or 
suits that may arise out of the publication of such 
advertisements. All contents of the advertisement 
are subject to the Publisher’s approval. The publisher 
reserves the right to reject, exclude, or cancel any 
advertisement, insertion order, space reservation, 
or position commitment at any time. The Publisher 
will insert the word “advertisement” prominently 
into any advertisement that simulates editorial 
content. Terms of this agreement may be voided by 
the Publisher due to strikes, accidents, fires, acts of 
God, and other contingencies that are beyond the 
Publisher’s control. The Publisher assumes no liability 
if for any reason it becomes necessary to omit or 
cancel the advertisement. The Publisher’s liability for 
error will not exceed the charge for the advertisement 
in question. The Publisher assumes no liability for 
errors in the advertiser’s index or any type set by the 
Publisher. As used in the terms and conditions, the 
term “Publisher” shall refer to AISES.


